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Contact and funding 
 

IJIE Integrated Journalism in Europe is an Erasmus Lifelong Learning Project reference number 

5228057-LLP-1-2012-1-ES-ERASMUS-FEXI. This project has been funded with support from 

the European Commission. This publication reflects the views only of the IJIE consortium and 

the Commission cannot be held responsible for any use which may be made of the information 

contained therein. 

 

For more information: 

 Website with thipsheets, model courses, and more: http://learning.euromain.net 

 Project website for the IJIE project: http://integratedjournalism.upf.edu 

 Danish School of Media and Journalism: http://www.dmjx.dk/international 

 Report author: Asbjørn Slot Jørgensen, tel. (+45) 2175 2125, email: 

asbo@dmjx.dk 

 

 

http://learning.euromain.net/
http://integratedjournalism.upf.edu/
http://www.dmjx.dk/international
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1. Introduction and Headlines 
 

The aim of this report is to share inspiration and ideas among European universities and 

journalism schools. 

 

It serves as an introduction to – and abstract of: 

A) a series of model courses, and  

B) a pool of very concrete tipsheets,  

all of which have been selected and evaluated by members of the IJIE consortium. 

 

The report is an output from the Work Package 4 of the IJIE project, a Lifelong 

Learningproject supported by the European Union.  

 

In 2014, the Work Package 3, of the IJIE project, had as its main output the State of the 

Art report and its recommendations (the 10 Tips Guide). We have expanded and 

developed the findings and recommendation in that report by establishing a range of 

hands-on and realistic tipsheets from our own teaching experiences, along with the 

description of selected model courses from other universities and journalism schools. 

As such, this report can serve as a catalogue of inspiration, including relevant tips and 

teaching material.  

 

The tipsheets and model course descriptions are available in their entirety online, 

including links and contact details. Although the IJIE project officially finishes by the end 

of June 2015, we expect these  resources to remain prevalent and even to be further 

developed and shared after this deadline. 

 

Headlines from the findings and suggestions in this report, and from the Work Package 

4 as such, include: 

 

- Large cross-platform newsrooms of 70-80 students 

- External partnerships and university publications 

- Motivation and learning: the power of media related topics 

- Newsroom design – the physical space for teaching integrated journalism skills 

- Collaboration: group size and group composition 

- Entrepreneur-ship and intrapreneur-ship – competitive and real-life 

- Social media: the new ethics. 

- Social media – professional profiles for journalists. 

- The journalism teachers' professional development and commitment 

- Computer programming – anarchy, and shortcutting the system  

- Event-based teaching 

 

 

Section 2 and 3 of this report describe the objectives of the project and the Work 

Package 4, as well as the approach applied to our work. 
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Section 4 contains introductions to the tipsheets and the model courses – and samples 

from the material. 

 

Section 5 describes new issues that have arisen from this process, as well as limitations 

and problems encountered. 

 

Section 6 summarises our findings and provides suggestions for the future. 

 

2. Objectives 
 

It is a basic assumption throughout the IJIE project that, 

“Higher education institutions should actively research and promote new 

dynamics and innovation in the newsrooms, in order to train a new generation 

of 'integrated journalists'”.  

Young versatile journalists should be competent to work cross-platform, to 

control production processes, to proceed with the news coverage with any tool 

that can be carried in a backpack, and to edit material choosing the most 

appropriate language for each kind of information.” (from the IJIE Progress 

Report, p.6). 

 

The IJIE project has among its overall objectives to: 

 Provide proposals for a true simulation training in college 

 Propose different integrated journalism models for different universities and 

companies 

 Achieve greater business involvement at
college level 

 Develop educational materials to promote the integrated newsroom model 

 

In the line of the four main cornerstones of the IJIE project - media integration, 

professional simulations, bonds with media companies and internationalization – the 

work package 4 was designed to focus on preparing materials, exercises, and 

techniques to include these key ideas into the university curricula.  

A pedagogical approach should be used to  

"develop themes, materials and exercises that will produce an optimal 

professional environment inside the classroom. As if they were in a real 

multimedia editorial department, students will have to improve several skills that 

will be required in the journalism world." (from the Project Document, p. 60). 
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3. Approach 
 

The target groups, as defined in the IJIE Project Document, range from specialised 

academics to European NGOs and the broader public. 

For Work Package 4, it was decided to focus on the teachers and academics as our 

primary target group. 

 

With this in mind, and with an eye to the limited time available, the IJIE consortium 

partners decided to work along two parallel tracks: 

 

Track A for collecting a pool of interesting sample courses supplemented with course 

materials and a structured and usable description. The selection of sample courses was 

based on the partners' work with the previous IJIE work packages (the database of 

journalism curricula, and the State of the Art report and guide). 

Expected output: A catalogue of ideal lesson plans. 

 

Track B for testing the recommendations from the WP3 State of the Art report, and for 

applying these to the IJIE project partners’ own course elements or procedures. 

Expected output: Concrete examples and results to offer with the WP3 

recommendations. 

 

Availability: 

Responsible for the Work Package 4, the DMJX team had suggested to the project 

partners that as much as possible of the WP4 work should be made public. The 

consortium agreed with this suggestion, which is in line with the IJIE project 

document's (p.33-34) statement regarding the availability of the project results: 

"The project outcomes, including the guides, web platform, training material, 

library of activities, lesson plans, will be part of its legacy, as they will be 

available for use beyond the project duration, addressing the wide educational, 

academic and research community."  

This approach should enhance the probability of a life cycle of the project results going 

beyond the project period (IJIE project document p.34): 

"From the educational point of view, the project outputs, i.e. methodology, web-

platform and workshops experience, will be integrated in the participating 

universities and can be useful for other journalism teaching centres.  

The guides … [will be spread between journalism] studies centres to improve 

their relationships and European journalism practice." 
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4. Highlights and Reading Guide 
 

This section highlights the content from some of the course documents and tipsheets,  

and briefly describes its relation to the recommendations from the IJIE State of the Art 

report (10 Tips Guide). 

 

A - Model Courses 

 

Models for external partnerships and for university publications 

The model course from Porto (A-11 UPF-Porto) is selected as an example of how 

several projects and the media outlets at the universities become a single area of study, 

connecting experience with academic work. Students can gain practical experience as 

editors and multimedia journalists in the faculty and gain time using 

cameras/microphones, which they might’ve missed during class. They function as 

content providers for the faculty's own media (JPN and JPR).  

 

The course from Barcelona (A-12 UPF-OwnCourse) similarly uses university 

publications, but also has as a key component, its university-industry links: as part of 

the integrated newsroom course, the students' work is published by media companies: 

El Punt-Avui newspaper, Barcelona-FM radio, VilaWeb on-line news and Barcelona TV 

under one brand, “Cetrencada”. 

 

 

 Large cross-platform newsrooms of 70-80 students 

However chaotic and unmanageable it may sound, they exist: classes of 70-80 

students working simultaneously in the same newsroom with one editorial team. 

In Oslo, Norway, and Barcelona, Spain, we find these examples. 

 

The example from Oslo (A-12 dmjx-Oslo) focuses on students from the start of their 

journalism education and provides them with the tools to produce journalistic stories for 

the school's web/news site 'Journalen'. In this course, by the end of their 2nd 

semester, 70 students work in groups in a coordinated newsroom setup of online 

journalism with text, video, audio, photo. They work with global press issues with a local 

focus.  

 

The course from Barcelona (A-12 UPF-OwnCourse) focuses on 80 students during a 

full academic year and their work in a workshop that simulates the operation of a 

professional integrated newsroom with a multidisciplinary and transmedia perspective. 

The input of manpower is considerable; there is a coordinated team of 20 teachers 

coming from academia and the media. 
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How coverage of media related topics seems to improve commitment and results 

 

Motivation is a key factor for a successful learning environment. When journalism 

courses involve simulated newsroom work, this motivation is influenced not only by the 

skills learned, but also by the topics chosen for the newsroom simulation work – with 

media related issues as a possible shortcut. 

 

This is among the strong features shown by the Oslo course (A-20). In their journalistic 

work students are in contact with real people, coping with the conditions of press 

freedom.  

 

The BKF Hungary course (A-16) aims at multiplying the multimedia experience by using 

social media not just as a platform, but also as a subject of the reporting. 

 

 

Newsroom design – the physical space and the workflow  

When teaching integrated journalism skills, the design matters: design of the room and 

design of the workflow:  

 

Physically working together over a long period of time develops specific competencies:  

As seen in the model course from Göteborg Sweden (A-18), in the last week of 12 

intensive media weeks, the 40 students enter the Media House together – as 

"professionals" – and have learned the importance of cooperation for a collective media 

product. 

 

In the CFJ Paris course (A-15), the technical design of the classroom is important but 

not decisive; the last weeks of the newsroom workshop are organised around the 

competencies where each team is in charge of one activity - abandoning the classical 

one where journalists are specialized by thematic areas. 

 

B – Teaching Tipsheets  

The tables below introduce some of the different tipsheets, its link to the 10 Tips Guide 

recommendations, and indeed some of the bonus topics touched upon in the 

tipsheets. 

 

The recommendation no. 1 from the 10 Tips Guide is about common editorial projects, 

internal and external – and collaboration between students with different skills. 
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Keywords Origin and title Picks from the tipsheet 

Video/ visual 

journalism, 

and 

handling 

modern 1-

man 

equipment 

UBB, Cluj, 

Romania: 

 

B-35: About 

Videojournalism - 

Storytelling, Tools 

and Techniques 

 

Quality levels: 

 

"Teach them to decide if [a piece with bad sound 

or pictures] is of major content value. Otherwise, 

don’t use it. 

Quality makes the difference between a video 

journalist and an amateur. Quality sends better 

messages." 

 

Teaching focus: self-confidence 

"This course is basically about self-confidence. The 

major outcome of this course is that students are 

being taught to make decisions on their own, to be 

bold and innovative based on a thorough 

understanding of capabilities and limitations of 

technology. .... Getting the best outcome in the 

given conditions.” 

 

Providers of visual content: 

This course has the purpose of preparing students 

to work as complete providers of visual content, as 

producers, writers, photographers and video 

editors on their own. This is becoming more and 

more common, as more content is demanded by 

the internet, rather than TV. 

 

The origin of 

the IJIE 

project; a 

model 

experiment 

for teaching 

trans-media 

journalistic 

work 

 

UPF, Barcelona, 

Spain: 

 

B-31: 

Transmedia 

journalism, or 

when 1+1+1+1 = 

1 

 

Mindset more important than going all-in: 

Although having very modern equipment and 

resources installed, UPF still has a disclaimer: 

“Don't try to go all in, when there are not enough 

resources. Just start with bi-media. One 

traditional/legacy media with internet. … 

What is important is to prepare the mind-set of 

future graduates that they might work in any 

media.” 

 

Quoting the instructor: 

"We do not know at which pace this process will 

evolve. But what we do know is that, in the future, 

the journalists’ work will either be versatile or they 

will cease to be journalists.” 
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About the physical space: 

It is recommended to occupy the same physical 

space (integrated newsroom), which can help 

students and teachers take advantage of synergies 

of multiplatform distribution and basic editorial 

coordination. 

 

External 

media and 

integrated 

journalism – 

working with 

news 

agencies 

UPF, Barcelona, 

Spain: 

 

B-33: 

Agreements with 

external media 

companies 

 

Create bonds and stimulate: 

Engage external media to publish students’ work 

and to help create bonds between the industry 

and the university in order to stimulate production 

and innovation.  

 

Advantages outweigh problems: 

One of the main “critiques” is that when you have 

the pressure to publish in external media that you 

must comply with the expected delivery times, and 

you therefore may miss some of the teaching and 

learning opportunities from a slower rhythm; 

however, the advantage remains in the high 

motivation and the readiness for work. 

 

Point no. 2 from the 10 Tips Guide recommends giving more attention to new 

journalistic principles in the light of technological change and new devices. 

This point also asks for balance between journalistic fundamentals; a good general 

knowledge in social sciences; technological skills; and practical on-the-job training. 

 

It is followed by point no. 3, which recommends updating professional charters so they 

can cope with new deontological stakes; this is crucial to journalism training as soon as 

students are encouraged to use new tools which question the fundamentals of 

journalism. 

 

Keywords Origin and title Picks from the tipsheet 

Ethics in 

Social Media 

use 

 

Paris 8, Paris, 

France: 

 

B-38 - 

Ethics_Social 

Media 

 

This tipsheet lists a range of questions and 

decisions the journalism teacher must consider 

when having the students work with social media 

– either for their research or with their own profiles. 

 

The recommendations indicate some mistakes to 

avoid, but may also assist journalists and 

journalism students in minimizing conflicts of 

interest and/or pressure. 
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Keywords Origin and title Picks from the tipsheet 

Professional 

social media 

profiles 

 

DMJX, Aarhus, 

Denmark: 

 

B-40 – Social 

Media Profiles 

 

 

 

Understand the transition: 

Journalism students must understand the 

necessary transition from a private carefree 

individual to the public role as a journalist. 

 

Implement in parallel: 

Set up the teaching so that students can 

implement professional social media profiles 

parallel to the lessons. 

Events (e.g. sports events) are excellent 

playgrounds for this, using social media dialogue 

in the coverage of something limited in time and 

space- 

 

Hard work for journalism teachers: 

You don’t have to pioneer ahead of everybody.   

But you must be a professional social media user 

yourself and if you are, students will openly 

appreciate it. 

 

Ethics in 

news 

workshop 

production 

 

UPF, Barcelona, 

Spain: 

 

B-32: How to 

introduce ethic 

competences in 

multimedia/ 

transmedia 

courses 

 

Preserve the credibility: 

Due to the potential loss of credibility among the 

students’ publication audience, there should be a 

priority and a scrutiny on the items to be posted. 

…  

Select some events that can be covered live and 

follow them together with the students. Assess all 

credibility and authorship elements during the 

process of publishing. 

 

 

 

 

 

 

 

Point no. 5 in the 10 Tips Guide is about the relations between journalism schools and 

external stakeholder – and new links with non-media professionals associated to 

NGOs, associations, and social networks.  
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Today, ordinary citizens, political activists or amateurs are also producing the news. 

Surprisingly, participatory journalism or the development of social networks are 

thoroughly investigated by researchers, but are not necessarily part of the teaching 

agenda. 

 

Keywords Origin and title Picks from the tipsheet 

Amateur 

content vs. 

professional 

content 

 

 

 

Paris 8, Paris, 

France: 

 

B-39: Amateur 

Content:  

fact checking, 

metadata, 

document value;  

security of the 

informant 

 

 

This tipsheet synthesizes some of the main 

principles when dealing with amateur content in 

journalism teaching:  

 evaluating the informative value of amateur 

web content;  

 checking the authenticity of photos and 

videos;  

 maintaining the security of the informant. 

The question toward our students is to ask if 

ethical standards are determined by a specific 

technology or new concurrent actors, or if these 

standards have to be the unchanging center of the 

profession.  

 

 

 

In point no. 7 of the 10 Tips Guide, it is recommended that future journalists should be 

given information about the new business models: self-employment is becoming the 

standard, and entrepreneurship is an important value. 

 

Keywords Origin and title Picks from the tipsheet 

Innovation 

and 

entrepreneur

ship – ideas 

that could 

break 

through  

UBB, Cluj, 

Romania: 

 

B-36: Live web 

projects 

  

This tipsheet points to very ambitious goals: 

Encourage students to come up with new ideas 

that may break through the traditional types of 

content/distribution and reach new audiences. 

 

Apply competition: 

Teams of up to 5 students compete with live web 

projects over the course of two months. The aim 

is to make the students understand what the 

important elements for a web project are in order 

to be able to turn into a business. 
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Keywords Origin and title Picks from the tipsheet 

Entre-

preneurs and 

intra-

preneurs: 

turn ideas 

into plans 

 

DMJX, Aarhus, 

Denmark: 

 

B-41: Entre-

preneurship 

training 

 

 

A double purpose:  

1) Prepare students to establish their own 

business.  

2) Prepare them to act as innovators inside 

existing organisations. 

 

"The most important aim is to change the mindset 

of the journalism students – get them to a point 

where they agree that they must develop the 

profession," quote from instructor. 

 

Tip-of-the-day: real-life project pitching: 

Open pitching in front of students and teachers, 

and a panel, which is highly motivating and 

rewarding. It is pitching-training, but it also 

improves the concepts and the final submissions. 

 

In point no. 8, the 10 Tips Guide suggests that teaching code (programming) should be 

generalized, so students have more autonomy and that collaboration with IT students 

should be encouraged. 

 

Keywords Origin and title Picks from the tipsheet 

How to teach 

coding to 

journalism 

students 

 

 

UBB, Cluj, 

Romania: 

 

B-36: Teaching 

coding and 

functionality 

design 

 

 

 

A range of very concrete tips. 

Teaching actual programming to students with a 

background in journalism is not very likely to 

happen but they can learn web design and web 

content management.  

 

Do not expect them to learn coding syntax, but 

rather to be able to find information on it when it is 

needed. 

 

The greatest challenges are perhaps convincing 

students they should not shy away from the “trial 

and error” approach. 

 

Here, even a little anarchy is recommended: 

Avoid using institutional hosting and subdomain 

names for live projects (so if the university's 

servers or IT-regulations may cause restrictions to 

the students' projects – find solutions elsewhere!). 
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In its point no. 10, the 10 Tips Guide suggests an annual European conference of 

journalism schools centered on the training of journalists in a digital technological 

environment, held for staff, journalists, and researchers from different countries  

 

Keywords Origin and title Picks from the tipsheet 

Gathering 

students, 

media and 

academia 

- 'Assises du 

Journalisme' 

Paris 8, Paris, 

France: 

 

B-38:  

3 groups, 3 days, 

in one place 

 

 

The French 'Assises' conference provides 

concrete ideas for such an international 

conference.  

For example: 

 

Bring in the citizens, too! 

 “The public’s confidence crisis with the media 

can only be resolved with the public, so dialogue 

between journalists, publishers, and citizens is 

important” (quoting one of the initiators of the tri-

partite conference). 

 

Create awards: 

This initiative offers real visibility on the work of 

researchers and journalists and can expose the 

best practises. 

 

Teachers’ 

conference 

on Integrated 

Journalism 

 

DMJX, Aarhus, 

Denmark: 

 

(n.a.) 

A survey done among journalism teachers – all of 

whom participated in the 2014 version of the 

biannual Nordic j.-teachers' conference – show 

high interest in attending an international seminar 

focused on teaching the elements of integrated 

journalism. 

 

There is a particularly high interest in ethical 

issues, visualisation,; web video; social media 

integration; and in the impacts on didactics and 

possibilities for teaching methods. 

 

The respondents consider themselves busy 

people; such a seminar should last no longer than 

2 full days, and preferably be in their own or a 

neighbouring country – and they ask for 

participants and presenters to be working 

journalists or teachers with industry experience. 
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5. Disclaimers, Challenges 
 

This section will briefly describe a few deviations from the original project plan, as well 

as how some of the challenges were handled in the duration of the Work Package – 

from April 2014 until May 2015.  

 

Deviations from the original project plan: 

As described in the Project Document p. 60-62, the foreseen deliverable from WP4 

should be "a lesson plan and activities for practicing four media types (TV, Radio, Press 

and Internet) and the interaction between them. A first release of the lesson plan should 

be tested in each university partner, and also in the WP6 Pilot week, and after this 

testing "adapted and corrected in order to achieve the planned objectives". Then, the 

lesson plan should be released to the public. 

 

However, the consortium decided to adjust and enhance this rather rigid one-course-

or-nothing-approach. There are a number of reasons for this: 

a) The findings from earlier phases of the IJIE project: 

The project document expects the WP4 and its pedagogical framework to build on 

the previous work packages.  

The WP2 (the Database on journalism teaching in Europe) shows a very broad 

range of existing approaches to the teaching of integrated journalism skills, which 

deserve to be further investigated and shared.  

Furthermore, the WP3 (the State of the Art report) recommendations are much 

more subtle and diverse than what can be implemented in one single course 

manual, which calls for more implementations (and more refined), and for tests of 

these tips.  

b) Timing of the project's activities. 

With only a few weeks to design and start the specific course, it would not be 

possible to have the course plan approved in each member university's curriculum.  

Instead, with the chosen approach, more sub components have been tested, 

developed and/or described. (This work is still ongoing as an exploitation spinoff or 

benefit in the partner universities.) 

c) The diversity and different demands of journalism teaching and universities.  

Each journalism school or university has its own profile, its own position in the 

educational landscape, and its own relations with the media industry. One size 

doesn't fit all; this was proven early on in the project period just by the differences 

between the five IJIE consortium members, all of which have very different profiles.  

In probably very few cases would it be possible to transfer a course plan directly 

and 100 percent; one can just imagine the issues of language and 

literature/readings.  

Instead, we have tried to showcase different options, and have tested components of 

the courses. 
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Challenges during the process 

From the very start of the actual work with Work Package 4 in the Spring 2014, we (the 

DMJX team responsible for the work package) experienced delays and the need for 

changes to the expected process. This affected the preparation before the consortium 

meeting in Romania in October 2015. However, it was possible to obtain a unanimous 

decision among the consortium partners to agree on the tracks A and B, and sign up 

for specific tipsheets and course plans to deliver, and for concrete elements to be 

developed and tested (elements of what to be developed and tested?). Also, the 

Romanian consortium partner offered to structure the actual online presentation of the 

WP4 material. Notwithstanding this achivement, delays and changes occurred again 

shortly there after. 

The last project meeting and bilateral talks over the WP4 were held during the Pilot 

Week in Barcelona, March 2015. As responsible for the work package, DMJX 

presented the status and the assessment that the final result would contain fewer 

elements and a lower overall quality than what was the ambition 9 months earlier. The 

consortium accepted the plan for finalisation of the work. 

Fortunately, the internal and external consultants/evaluators linked to WP4 have shown 

flexibility, and by early June, the web server is up and running again, and the online 

presentation work is almost completed. 

 

 

6. Conclusions and Suggestions 
 

It is not possible to make one single conclusion or present one overall recommendation 

based on the Work Package 4 - Pedagogical Framework.The tipsheets and the model 

course descriptions cover a broad range of issues and delivers a wide variety of tips – 

see the website http://learning.euromain.net 

 

However, besides the detailed recommendations in these documents, we did construct 

other proposals and ideas to further these courses and concepts. 

 

Need for teaching material and textbooks 

When evaluating the pool of model courses, it occurs that there are only few regular 

textbooks available for these courses. This can be due to the fact that the integrated 

newsroom and the crossmedia journalist are still relatively new concepts with a very 

high frequency of to alter or make adaptions to the content – a frequency higher than 

what fits the realm of scientific research and textbook writing. 

 

Language is an issue here; English as a 'lingua franca' does not always work. 

 

 

 

 

http://learning.euromain.net/
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For consideration: 

 Share teaching material directly between universities and j. schools. 

 Develop textbooks together.  

 Encourage new formats for textbooks: online books, tipsheets, wikis, etc. 

 

 

More discussions on physical space, group sizes, and classrooms 

With a view to establishing the optimal learning opportunities for the students, it seems 

important not to forget the elements that construct the learning environment: 

Some dilemmas: 

 Designing the physical classroom/newsroom is important, expensive – and may 

look different each year 

 Test new models of group work, but remember that virtual is not everything; being 

in the same room never goes out of fashion. 

 University requirements are 'so last century'; they clash with contemporary media 

and work modes. How do you submit a twitter conversation when the requirement 

says 1500 word essay? 

 

 

Make cross-country courses of 1-2 weeks 

In March 2015, a 5 day course on 'integrated journalism' was conducted as part of the 

IJIE project. It took place in Barcelona with participating teachers and students from all 

of the partners. This Pilot Week was also meant to implement some findings and 

suggestions from the previous IJIE elements – about teaching integrated journalism 

skills. 

Obviously, that setup is totally different from regular courses: foreign language, 

unknown place, diverse background, uneven levels.  

However, there is great potential: both the students and the teaching staff gained from 

working across nationalities, background, etc., and experienced different teaching 

styles, new forms of working, new journalism methods, and different approaches to the 

profession, which allowed them to gain valuable knowledge. 

The proposal:: 

Establish international training courses! Maybe like this: 

 1 week in duration with students and teachers from different countries.  

 Lectures and field trips. 

 Clear topical focus (eg. migration, pollution, education, young workers), and 

maybe specific platform/format. 

 Platform and topics prepared beforehand. 

 Partnership with local media/NGOs. 

 Economy: Erasmus support, private housing, own staff. 
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Some unanswered questions: 

 How to recruit? ECTS points or not? Holiday or semester? Who pays the staff? 

 

 

The teacher's role; challenges and new mind-set 

The changing role of the journalism teacher pops up several times in the model course 

descriptions and within the tipsheets.  

 Teacher or instructor?  

 Guide, coach, motivator, innovator?  

'Changing the mind-set of the students is mentioned over and again as an aim. 

In accordance, it's also about changing the mind-set of the teacher. Admitting our own 

doubts, experimenting together with students, accepting new formats, exposing our 

personality on social media. 

 

 

Events + cross-media + j. students = great combination 

Events seem great for training integrated journalism and new/cross-media: elections, 

sports matches or other sporting events, music festivals, exhibitions, conferences, 

camps. How so?  

Activity planning possible; clear delimitations of time and place; easy access to sources; 

clearly defined target group – all in all, a safe playground for journalism students and 

teachers alike. 

 

 

Send more money? No, send entrepreneurs, please. 

Here, there appears to be lots of space for further improvement and development.  

Some proposals derived from the WP4:  

 Make the teaching environment competitive.  

 Issue awards, prizes, etc. 

 Work real-life, not just as a lab. 

 Compete against the industry. 

 

 

And send some intra-preneurs, too. 

Don't forget the intra-preneurs; those able to develop concepts, ideas, products inside 

a company, without necessarily having to deal with the money and fundraising. 
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Let's meet - again 

It was said already in the WP3 comparative report (the State of the Art – 10 Tips Guide): 

Establish international seminars and conferences for journalism teachers and 

researchers about issues related to crossmedia and integrated journalism teaching.  

The recommendation was enforced in WP4 through our survey among journalism 

teachers from the Nordic countries (see the tipsheet). 

So – just repeating it.  

 

 

Thanks 

Special thanks to my colleagues Thomas Pallesen and Lars Kabel for good questions 

and reviewing; to project manager Kresten Johansen for clear comments; and to 

language editor Amelia Axelsen for making the text readable.  

 

 


