


Welcome to the first AJE UK conference as part of 
the inaugural Edinburgh International Magazine 
Festival.

To have a conference dedicated to magazine 
journalism is an opportunity for AJE members, and 
colleagues from across a range of other universities, 
to share their research and teaching on one of 
the most dynamic and creative fields of journalism. 
AJE members responded enthusiastically to our call 
for papers and the conference will explore a wide 
span of themes from how we teach our students to 
be creative, entrepreneurial magazine journalists, 
to an exploration of magazine content, via the 
haptics of magazines and a look backwards at the 
influence of an iconic, if short-lived, magazine.

The papers are diverse and show the breadth and 
depth of study in the field and among AJE members 
and colleagues.
We are also delighted to welcome as our keynote 
speaker Paul McNamee, editor of the Big Issue, one 
of the most iconic and ground-breaking magazines 
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in the world. Paul will talk about the work of a 
magazine that has challenged assumptions about 
the power of magazines and which offers award-
winning editorial and content.

It is also with great pleasure we are hosting the 
conference at Edinburgh Napier University, which 
is celebrating it’s 50th anniversary of teaching 
magazine publishing – we congratulate them on 
their success and longevity.
We must also thank Laura Dunlop, of the EIMF, for 
her vision and energy in creating a fantastic week 
of events all about magazines.

We hope you enjoy today and that the AJE will 
continue to have the opportunity to talk about all 
things magazines.

#AJEMagazines

Best.

Margaret
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Registration & coffee

Welcome
Dr Margaret Hughes, Chair, 

Association for Journalism Education UK

               Laura Dunlop, Director, Edinburgh International Magazine  
  Festival & Business Manager, PPA (Scotland)

Magazine JournalisM: 
froM tHe ClassrooM to tHe WorkplaCe

‘Links with industry and the university’
Avril Gray, Edinburgh Napier University

‘Creation & innovation: teaching magazine journalism’
   Hilary Scott, Northampton University

Not only students but also ourselves:
The need to prepare for transformative changes’

   Mette Stentoft, Danish School of Media & Journalism

‘Why 360-degree features are 
core skills for tomorrow’s journalists’

   Mary Hogarth, Bournemouth University

Magazines: narratives on tHe genre

‘‘Frank’ - Frocks, Politics, Lipstick, Handbags, Human Rights, 
Babies, Gardening, Stilettos and Fridge Magnets’

Dr Mary Irwin, Queen Margaret University
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sCHeDule
10:00 - 10:15

10.15 -11.45

11.45 - 13.00

09:30 - 10:00

‘Journalism ‘without news’: 
identity, aesthetics and the private self 
in the work of lifestyle journalists’ 
Dr Lucia Vodanovic, London College of Communication,    
University of the Arts, London

‘The impact of haptics on magazine consumption’
Sarah Cooper, Nottingham Trent University

lunch 

aJe eiMf 2019 keynote 
paul Mcnamee, editor, the Big issue

Magazines: a gloBal perspeCtive

‘‘A+: an international magazine collaboration’
Simon Hinde, London College of Communication,      
University of the Arts, London

‘Challenges of teaching magazine journalism
is the academy preparing students for a sustainable future?’   
Dora Santos Silva & Diogo Queiroz de Andrade,
NOVA University of Lisbon – School of Social 
Sciences and Humanities

‘(Un)cover girls: a transnational comparison of diversity 
representation and ethical impacts on Brazilian and British 
traditional women magazines’ 
Dr Gabrielle Bittelbrun & Dr Ivana Ebel, University of Derby 

Close & thanks 

13.00 - 14.00

15.15 - 16.45

16.45

14.00 - 15.15
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Paul McNamee is the first 
Editor to manage The Big 
Issue across all national and 
regional editions as well 
as online. A regular media 
commentator, Paul has been 
named Editor of the Year 
three times by PPA Scotland, 
and was named British Editor 
of The Year in 2013 and 
2016 by the BSME (British 
Society of Magazine Editors).
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In the last years, the digital ecosystem increased 
the rhythm of change and forced the blurring 
of boundaries. Parallel to this, there was a need 
for innovation, seeking “new combinations”, using 
Schumpeter’s words (1934, p. 78). This innovation, 
often focused in the product or in the way the news 
are distributed, meant assuring a presence in the 
digital environment. However, this wasn´t so clear to 
magazines, especially considering that this medium has 
distinguished features, and its online presence is not 
necessarily a “digital magazine” (Santos-Silva, 2011). 
Challenges are different from the other media and the 
academy must follow through.

This paper explores the innovation challenges that 
magazine journalism is facing today and if they 
are being addressed by the academy. We applied 
a content analyses to the syllabus of European 
university courses that include the subject of magazine 
journalism in 2018 and compare it to key-challenges 
identified by major professional and academic reports. 
Preliminary results conclude that the positioning of 
magazine journalism in academy is still very traditional, 
privileging editorial passion over entrepreneurial skills.
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Diogo Queiroz De anDraDe 
Dora santos silva 

Dora Santos Silva teaches at NOVA University Lisbon - School 
of Social Sciences and Humanities, in the fields of media, culture 
and creative industries. She holds a PhD in Digital Media under 
the UT Austin | Portugal international program and a master 
degree in Contemporary Culture and New Technologies. 
Media innovation, cultural journalism and creative industries 
are her main research areas. Outside the academy, she has 
over 15 years of experience as a journalist (print and online), 
scriptwriter and multiplatform editorial projects coordinator, and 
continues to promote the intersection between the academy 
and the newsroom. She has over 400 hundred magazines in her 
home, but she has already been seduced by the potential of 
the digital landscape to the magazine media. 

Diogo Queiroz Andrade is a PhD candidate on Digital Media 
at Nova University in Lisbon, working on a thesis about 
Journalism and Augmented Reality. He is a researcher at 
ICNova and also teaches Innovation in Creative Industries 
at NOVA FCSH. He is a full-time journalist, working in the 
intersection of technology, media and politics. He has held 
editorial and executive jobs in a few of the most prestigious 
media in Portugal and is a speaker in some of the best-known 
events of the media industry.  

Is the academy preparing students 
for a sustainable future?



Sarah Cooper is currently a senior lecturer at Leeds Beckett University, 
and specialises in magazine journalism (writing, sub-editing and layout). 
She has worked as a journalist since 1999, and has had work published 
in newspapers (such as the Sunday Herald) and magazines (such as Time 
Out Dubai). Sarah has worked as a journalist in the UK, Australia, the UAE 
and Hungary, and has freelanced as a sub-editor for The Sunday Times. 
Most recently, she had an article published in the women’s magazine 
Renaissance, based upon her PhD exploring haptics and its impact on 
reading journalistic content. As part of this research, Sarah has worked with 
former colleagues, now publishers of the magazine Delayed Gratification, to 
examine how different paper stock affects the reading experience, with a 
review to proposing more robust business models for journalism.

 tHe iMpaCt 
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How does the science of touch - in other words, haptics - 
affect the way in which we read textual content (both in print 
and online)? How can the paper stock of print affect our 
judgement of what we’re reading, and what implications does 
this have for content published digitally? This paper explores 
the research relating to haptics and the reading of  
journalistic content.

The significance of hapTics

Our sense of touch can be underestimated in terms of the 
role it plays in our development, interactions and general 
wellbeing. My research explores how textual content is read 
differently when printed on paper or published digitally. It also 
explores why some people are more inclined to read in print, 
as opposed to on a screen, and vice versa, and some of the 
considerations a publisher should factor into business models.

The fuTure?

When consuming digital content, there is the loss of the brand’s 
material; there is an alteration of how many pages we can 
access; the internet and the device separate the consumer 
from the content. The cries of ‘print is dead’ are redundant now 
- the argument is changing. My research shows that, for the 
more autotelic reader, there is a preference for reading a print 
product, which is underpinned by a number of key points, such 
as ritualistic habits and trust levels.

saraH Cooper



Dr Gabrielle Bittelbrun is a journalist, currently working for the Federation of 
Industries of Santa Catarina State, in South of Brazil. She is an experienced 
lecturer with a PhD in Literature (Federal University of Santa Catarina, 
Florianópolis, Brazil), and spent a semester researching in partnership with 
the University of Minho, in Portugal. She also has a Masters in Journalism 
(Federal University of Santa Catarina, Florianópolis, Brazil); and a 
Bachelor in Communication Sciences - Journalism (University of the State 
of São Paulo - Unesp, Bauru, Brazil). She has been working with academic 
research since 2007, funded by well-known Brazilian agencies such as 
Fapesp and Capes. In addition, her research - partially represented in this 
article - received a mobility grant from the British Academy through the 
Newton Fund. Her work is focused on feminism, gender, race, and women’s 
magazines. Gabrielle Bittelbrun is the author of the recently published book 
Colours and contours: gender and race in Brazilian women’s magazines. 
She is a member of the research group “Literatual” at the Federal University 
of Santa Catarina, working mostly with topics related to feminist and   
post-colonial contemporary narratives.

Dr Ivana Ebel is a senior lecturer in Journalism at the University of Derby 
working with undergraduate, masters, and PhD students. She has a broad 
international experience and holds a PhD in Communication and Media 
Sciences (Leipzig University - Germany); a Masters in Digital Media 
(Bremen University - Germany); a Bachelor in Communication Sciences 
– Journalism (Univali, Itajaí – Brazil), and a Post-Graduate Certificate in 
Higher Education (PGCertHe – University of Derby – UK). Ivana Ebel started 
lecturing in Brazil back in 2005. Since then, she has worked and lived in 
different countries, mixing academic activities with industry engagements. 
Her research is concentrated on media convergence, digital storytelling, 
visual rhetoric and mobile media consumption. She is multilingual and has 
more than two decades of industry experience in print media, web content, 
radio and video, public relations, both in private and governmental 
positions, especially working as an international journalist.

(un)Cover girls

A transnational comparison of diversity 
representation and ethical impacts on Brazilian 

and British traditional women magazines



(un)Cover girls
There is a powerful relation between gender and social 
inequality. Unequivocally, magazines play an important role 
in perpetuating stereotypes that fail to represent society. 
This misrepresentation impacts on females’ self-perception 
and helps to maintain socioeconomic disparities. It is the 
university responsibility to bring this debate to the classroom, 
ensuring the next generation of journalists will help to tackle 
the issue. In Brazil, the majority of the population is non-white, 
but magazines’ pages frequently display more white and 
blond females, reinforcing a colonized Eurocentric idealization 
of beauty. The same ethnic disparity happens in the UK. In 
addition, they reinforce Eurocentric aesthetics and misogynistic 
behaviours, portraying conservative roles connected to 
motherhood and heteronormative marriages. When the cover 
girls, eventually, represent any sort of diversity, they are 
automatically forced to act as ambassadors of a cause: 
overweighed women must talk about health; nonwhite models 
must defy racism. The misrepresentation affects minorities in the 
same way it discriminates diverse body formats (size, shape, 
sexual orientation, disabilities, etc) and, in general, only skinny 
white cisgender able females are representatives of success 
and/or beauty. The same distortions observed in Brazil happen 
in the UK. This research is based on a crosscultural observation 
of the phenomena, using ground theory to identify mainstream 
magazine that, not being franchised, represent a narrative 
inherent to a specific country. Then, it analyses the magazines’ 
imagery to understand the female representation and, in
the end, it presents the results in a transnational perspective.

Dr gaBrielle BittelBrun 
Dr ivana eBel&



A current QAA Enhancement Theme focuses on ‘Improving the 
Student Experience’. This offers the sector – and individual 
institutions – the opportunity to explore how they identify 
and evaluate specific areas for enhancement. In particular, 
this paper explores the impact and effectiveness of industry 
linkages on the learning and enhancement of the student 
experience, and proposes that building a community of industry 
partners is a critical pedagogic approach in magazine 
education.

This paper explores significant strategic linkages between MSc 
Publishing, the first Magazine Publishing postgraduate degree 
in Scotland, and the magazine industry. It reveals the practical 
implications of establishing a new postgraduate programme, 
evaluates existing institutional priorities, and analyses these 
against industry demands.

MSc Publishing, and the associated magazine modules, 
highlight the university’s priorities for meaningful student-
centred education and the need for a global outlook within 
pedagogical activities, aligned with changing contexts and 
modalities. The programme appeals to international students, 
and is particularly attractive to overseas applicants from 
the US, Canada and Australia. Retention is of concern, with 
students far from home and experiencing increasing financial 
pressures. Despite this, MSc Magazine Publishing has impressive 
retention, satisfaction and employability results. Evidence will 
be provided of academic achievement, opportunity and 
confidence enhancement, and employment success. 

By means of case studies, industry evaluation and student 
feedback, this paper offers insights from a range of 
stakeholders: from conglomerates to indies, contract companies 
to consumer brands, membership organisations and accrediting 
bodies, and including the voices of staff and students, to share 
best practice in magazine publishing education.



Avril Gray is Associate Professor of Publishing, Senior Fellow 
of Advance HE, and Head of Publishing at Edinburgh Napier 
University. Under her leadership, MSc Publishing became the 
first publishing degree to achieve UK Accreditation. She also 
founded MSc Magazine Publishing, the only course of its kind in 
Scotland.

Prior to joining academia, Avril was Director of SCP Publishers 
Ltd and founded the first Children’s publisher in Scotland. She 
has over 20 years’ professional experience and is a regular 
judge at industry awards.

In addition to her industry expertise, Avril is an experienced 
external examiner and programme validator, and was Secretary 
of the Association for Publishing Education for over 6 years. 
She works with a number of national literacy organisations, and 
is currently conducting research with the Scottish Centre for 
the Book. Research interests include reading cultures, books of 
belonging and boundary, and publishing pedagogy. 

puBliCation
   tHe stuDent
eXperienCe
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Simon Hinde is programme director of journalism 
and publishing at London College of 
Communication, University of the Arts London. 
He has worked as a journalist and editor in 
national newspapers and magazines and as 
editorial director of various international media 
organisations.  

An international 
magazine collaboration

a+



In each of the last four years, the Journalism and 
Publishing department at University of the Arts 
London has produced a print magazine and website 
in collaboration with universities in Barcelona, 
Copenhagen, Toronto and elsewhere.

Each issue is themed – migration in 2016, truth and 
terror in 2017, gender and sexuality in 2018 and 
the city in 2019 - and written and published in 
English. Separately in early 2019, UAL’s Journalism and 
Publishing department collaborated with students at 
Hong Kong Baptist University to produce a publication 
called Space.

With contributions from staff and students in the 
different cities, the presentation will:
• consider the pedagogic and journalistic value of 
these collaborations
• examine the diversity of approaches and story 
ideas 
• look at the logistical challenges of working 
internationally
• discuss possibilities for future expansion and new 
directions
• provide advice for universities considering similar 
ventures.

siMon HinDe 



Dr Mary Irwin is a media historian and TV studies 
specialist. She has published widely across 
a range of academic journals and edited 
collections. She is currently writing a monograph 
on TV romantic comedy (Bloomsbury) and co-
editing a collection on TV comedy and cultural 
identity (Palgrave).

Frocks, Politics, Lipstick, 
Handbags, Human Rights, 

Babies, Gardening, Stilettos 
and Fridge Magnets

frank



In October 1997 Frank, a new British monthly magazine 
for women, was launched by the publishers of style 
magazine The Face (1980-2004) and the men’s lifestyle 
title Arena (1986-2009).  Editor Tina Gaudoin wrote in her 
opening editorial that, while “nobody ever needed a new 
magazine”, Frank would provide “a candid, no-bullshit take 
on the way we live in the 1990s” (Gaudoin:97).  Describing 
the modern British woman as singular in “her sense of 
humour, her eclectic sense of style and her intelligent, 
irreverent approach to life”, Gaudoin continued, “we have 
given that woman a voice” (Ibid) Despite the combination 
of idealism and high expectations which produced Frank, 
it closed in June 1999.  Gough-Yates presents the business 
case for Frank’s failure: a combination of inadequate 
financial backing, insufficient market research and reader 
profiling, and an unfamiliar product (Gough-Yates: 
2003,146-148).  In an article written in the weeks after 
the closure former deputy editor Lisa Maxwell reflected 
that “Frank was expected to compete with Vogue and Elle 
from issue one.  And frankly, on a minuscule budget and 
approximately two thirds the staff, with no promotion or 
marketing department, that was always going to be tough”.  
(Maxwell 1999).  Frank and its history, aside from Gough-
Yates’ work and a handful of articles and interviews, is 
now effectively absent from any scholarly and popular 
explorations or any more general overviews of British 
women’s magazines.  This paper  reinserts Frank into the 
narrative of the 20th century women’s magazine.  

Dr MarY irWin



It is usual practice in HE for module leaders to dictate course 
curricula and set the parameters of assessments. But what if 
students are active participants in choosing not only what 
is taught, but also designing their own assessments? Drawing 
on magazine journalism modules at the University of Sheffield, 
this session will show how we ‘hand over the reins’ and give 
our students real-world, practical experience by creating 
a more inventive and free curriculum. Using a constructivist 
pedagogical approach, we throw students out of their comfort 
zones and ask them to design their own assessments. Putting 
them in charge inspires big ideas, creativity and lateral thinking. 
It encourages students to think beyond traditional magazine 
concepts and create brands for the multi-channel audiences 
of 2019. 

They also develop life skills like problem solving, leadership and 
communication, which lead to a greater learning experience 
and better prepare students for employment.
Our research shows that students feel studying these modules 
have a direct impact on obtaining jobs within the industry and 
feedback from employers has been incredibly positive too. 

We are not suggesting that our approach is easy. It takes a 
lot of ground work, scaffolding and courage to hand over 
assessment design to students, but by showing how we do it, 
and how if fosters a deeper learning experience while also 
preparing them for employment, we are hoping other delegates 
might be inspired to ‘hand over the reins’ too.

Yvonne illsleY



Yvonne Illsley began her journalism career as a trainee for Trinity Mirror 
working as a reporter on their Derbyshire titles and trying to pin down the 
shy and retiring local MPs, Margaret Beckett, Edwina Currie, Geoff Hoon 
and Dennis Skinner. She progressed to the Birmingham Post and Mail where 
she covered news, sport and features before relocating to London to join 
Take a Break magazine. She went on to be write and edit for national 
newspapers and magazines including Cosmopolitan, Glamour, Good 
Housekeeping. 
She joined the University of Sheffield in 2009 and is course leader of the 
MA in Magazine Journalism. She has transformed the curriculum in light of 
both industry changes and pedagogical developments. She consistently 
places enhancement of the student experience at the heart of her 
practice and her leadership and under her guidance, they win awards 
every year. 
Yvonne is also the Chair of the Magazine Academy and has acted as a 
judge for the BSME Awards. 

Enhancing magazine employability 
through student-led assessments 
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Educator, media specialist, and writer, Mary Hogarth is a HEA Senior Fellow 
and former Head of Features Journalism at Southampton Solent University, 
who now has a fractional post at Bournemouth University.  

With more than 20 years’ industry experience and lecturing experience, 
Mary set up The Magazine Expert Ltd consultancy practice in 2015, 
specialising in new title launches (print, online and digital), audience 
engagement, editorial development and sustainable business strategies. 

To date, Mary has written numerous articles on magazine publishing and 
authored three books - How To Launch A Magazine In This Digital Age 
(Bloomsbury, 2014), Business Strategies for Magazine Publishing (Routledge, 
2018) and Writing Feature Articles (Routledge, 2019). She has recently 
embarked on a PhD at Bournemouth University, investigating how magazine 
business practices have evolved as a result of the digital age. 

WHY 360-Degree 
features are 

Core skills for 
toMorroW’s 
Journalists



Publishers now realise that they must take a 360-degree 
multimedia approach to features to give their audiences a 
richer, more engaging experience and widen participation. As 
a result, magazine brands are now focusing on their digital 
infrastructure, developing dynamic editorial strategies.

It is no longer acceptable to produce a standalone article, 
which is then edited for the online edition, thus resulting in 
repetition. Today, engaging features are packages, where the 
writer starts with a theme then develops related angles for 
each element along with video and audio content. 
Therefore, educators must enhance their curriculums to keep 
pace – developing the journalists of tomorrow, who have the 
necessary skills to produce high-value 360-degree feature 
packages.

This presentation will be based on research from my recent 
texts, Business Strategies for Magazine Publishing and Writing 
Feature Articles (5th ed). It will focus on feature packages from 
both an industry and pedagogical perspective, exploring 
how employability needs are changing as more publishers 
incorporate a 360-degree approach into their editorial 
strategy. 

Moreover, it will also explore how lecturers can enhance 
their curriculum and increase students’ employability skills. In 
turn, this thread is likely to impact on the industry, creating a 
domino effect, because once multimedia skillsets become more 
accessible, editorial standards will increase across platform. 
Furthermore, my presentation has the potential to kickstart a 
campaign to reinforce the storytelling value of features using a 
multi-dimensional format.

MarY HogartH 



Creating magazines allow a perfect pedagogy, using 
assessment methods that spark excitement, foster 
creativity and critical thinking, alongside the essentials for 
innovation; digital design skills, content curation, deadlines, 
commercial resilience and a unique ability to embrace ‘new 
ways of doing’ across subjects from STEM to subcultures.

There is a compelling argument that in an era of 
media disruption, which has seen a reduction in printed 
newspapers and a rise in digital design and storytelling, 
the magazine has held its position as both art form and 
educator. As university journalism courses continue to 
take responsibility for training the future journalists and 
designers in this ever-changing industry, it is essential that 
we embrace not just the textual analysis of the subject but 
the production and consumption of magazines and their 
ability to provide a platform for entrepreneurial vision and 
social mobility.  As Jeremy Wright MP, Secretary of State 
for Digital, Culture, Media and Sport told the PPA Festival 
(2019) ”. . . publications represent so many interests, from 
crocuses to cricket. . . a lively and sustainable publishing 
sector is an integral component of a well-informed society.”

Teaching how to create and innovate, as well as analyse 
magazines, can combine true media literacy while 
providing the desired need for a fresh and diverse skills-
force so much in demand in publishing.

HilarY sCott



HilarY sCott

Hilary Scott is Deputy Subject Leader for Journalism, Media and 
Performance at the University of Northampton and a Fellow of the Higher 
Education Academy. She has worked for more than 20 years in regional 
newspapers and currently co-owns a hyperlocal magazine, the NeneQuirer, 
in Northampton, as well as presenting a monthly community radio show, 
Ambidextrous. She became a lecturer at UoN in 2009 to a cover a sub-
editing and design module and never really left. Her teaching specialisms 
include print and online reporting, news editing, column writing, work-
experience and sub-editing and design (in print and digital formats). She 
has previously presented conference papers on work-based learning, the 
Twitter Treasure Hunt as patch-learning tool, and was a founder member 
of the BBC working party into Local Journalism which led to the Democracy 
Reporter Scheme. Her current research relates to using magazines as 
assessment tools, the funding of regional reporters by external providers 
(BBC/Facebook/Google) and Digital Learning tools. 

What can we do now to ensure our students are 
prepared for the challenges and opportunities in the 

magazine sector? How does the curriculum position the 
role of magazine journalism today and in the future? 

How do we embed entrepreneurial skills?

Designing sustainaBle 
CurriCuluM in 
Magazine JournalisM



Mette Stentoft is a lecturer at the Danish School 
of Media and Journalism, where she teaches 
news writing, investigative journalism and design 
thinking. Visual methods are an integral part 
of her classes. Mette Stentoft received her BSc 
from Roskilde University and her Master of Arts in 
Journalism from Aarhus University. Her academic 
publications include papers and research 
reports on new methods in journalism and on 
learning processes.

not onlY 
stuDents 
But also 
ourselves

The need to prepare for 
transformative changes.



The media industry is changing these days dramatically (Allen 
et all., 2015). The challenge is to shift journalism education 
to prepare journalism students for a radically different future. 
But actually, the challenge is also, to improve ourselves as 
educators forming and carrying organizational cultures and 
related mental models (Senge,1990). 

Our education systems, including journalism educations, are not 
designed to address today´s challenges. We need to train our 
students for an unpredictable and super-complex future, where 
not even the highest knowledge or skills are enough to ensure 
that young people get a good life (Barnett, 2004). OECD 
(2018) predicts that educational institutions are not limited to 
preparing students for a job it is also about making students 
to create ‘quality in life’. As Robinson (2017) argues, we should 
not just reform our education, we must transform them, which 
includes a focus on our existing and future values. 

We see two different, but interlinked challenges:
1)    An organizational challenge that includes changing 
cultures and organizational mental models/understandings of 
e.g., journalism, success, visuals (Senge,1990, Burnett & Evans, 
2016,Seismonaut,2019)
2)    An educational challenge which is of ontological nature. It 
includes a focus on the students being rather than the students’ 
knowledge, which means we need to help the students to learn 
e.g., to live with eternal uncertainty (Darsø, 2013).

In our paper, we will refer to both qualitative and quantitative 
research results that elaborate on the above-mentioned 
challenges.

Mette stentoft 



As different authors have started to pay attention to the 
functions of journalism beyond the political in order to include 
those related to everyday life (Hanusch, 2017; Hanitzsch and 
Vos, 2018), the management of the self (Eide and Knight, 1999) 
and the construction of identity (Hanusch and Hanitzsch, 
2013), the role of the journalist, as a professional, has also 
been expanded in order to embrace its potential position as 
a connector, mood manager, inspiratory and guide (Hanitzsch 
and Vos, 2018); someone who is “able to dispense advice 
and shape tastes on cultural matters” (Matthews, 2014, p. 
148). As such, magazine and lifestyle journalism need to be 
understood in the context of broader lifestyle media, given 
that it performs roles that traditional journalism research and 
education –generally concerned with the functions of journalism 
for democracy and public life—has not acknowledged. 
In this framework, the paper uses notions of individualisation, 
authenticity and ‘branding’, among others, to explore the 
different roles that a lifestyle journalist can adopt. The UK 
lifestyle journalism scene is peppered with examples of 
journalists who have constructed a ‘brand’ around themselves 
through social media and other platforms outside or alongside 
the magazine they work for, sometimes even venturing in 
commercial enterprises such as the make up brand launched 
by Alex Steinherr, beauty editor Glamour, in collaboration 
with Primark. The paper interrogates how a perceived form 
of ‘authenticity’ is valued in this space, which is significantly 
different to the more traditional notion of ‘credibility’ in 
journalism. 

Lastly, through an analysis of the dialogues between journalists 
and their audiences in comment sections, the paper argues 
how these interactions bring together professional and 
personal discourses, very often merging the journalist as 
an individual and as an employee for a news organisation. 
Different roles and modes of address were identified in 
these dialogues —‘expert’, ‘friend’, ‘professional journalist’ 
and ‘individual’—in response to these comments, in which the 
journalist performs the role of guru, inspiration, lifestyle advisor 
and others, perhaps not envisioned by traditional journalism 
training. 



Lucía Vodanovic is Course Leader of the MA Arts and 
Lifestyle Journalism at the London College of Communication. 
She completed her MA and PhD in Cultural Studies at 
Goldsmiths College. Her research interests focus on social 
aesthetics, lifestyle media, the ‘everyday’ and amateurism 
in its links with self-organisation and self-reliance. She is the 
editor of the recently published Lifestyle Journalism: Social 
Media, Consumption and Experience (Routledge, 2019) 
and contributor of several academic journals and edited 
collections.

JournalisM 
WitHout neWs

Identity, aesthetics and the private 
self in the work of lifestyle journalists
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